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INTRODUCTION

The Business Summer School is designed to provide you with the skills and confidence required to succeed at university.  You will gain a taste of some of the subjects you may choose to take in your first year.  Previous students have found that Summer School allowed them to try out subjects that they would not normally have selected.  

Many students are surprised at the differences in studying at university compared to how they studied at school or college.  The study skills needed for Higher Education are ultimately only gained through studying at that level.  The Summer School provides you with the opportunity to learn proven techniques and strategies to improve your academic learning and enable you to get the most out of your university experience.

COURSE DURATION

The course runs over 5 weeks from 12th June to 14th July:

	WEEK ONE & TWO 
	12 June –  

23 June
	You will be required to attend on: 

Tuesdays: 9.15am – 3pm & Thursdays: 9.15am – 3pm 



	WEEK THREE
	26 June – 

30 June
	Reading Week

	WEEK FOUR & FIVE
	3 July – 14 July
	You will be required to attend on: 

Tuesdays: 9.15am – 3pm & Thursdays: 9.15am – 3pm 




Attendance is required on Tuesdays and Thursdays however a significant amount of independent study will be required to complete the course.

	Business Timetable

	

	

	Week 1
	Tuesday 13 June
	Week 1
	Thursday 15 June

	
	
	
	

	9.15am - 10.15am
	Induction to Business
	9.15am - 10.15am
	Marketing

	10.15am - 11.15am
	Logging in
	10.15am - 11.15am
	

	11.15am - 12.15pm
	Campus Tour
	11.15am - 12.15pm
	

	12.15pm - 1pm
	Lunch
	12.15pm - 1pm
	Lunch

	1pm - 3pm
	Marketing
	1pm - 3pm
	Marketing

	 
	 
	 
	 

	Week 2
	Tuesday 20 June
	Week 2
	Thursday 22 June

	9.15am - 10.15am
	Group Work
	9.15am - 10.15am
	IT

	10.15am - 11.15am
	Library Skills 
	10.15am - 11.15am
	

	11.15am - 12.15pm
	Presentation Skills
	11.15am - 12.15pm
	Essay Writing

	12.15pm - 1pm
	Lunch
	12.15pm - 1pm
	Lunch

	1pm - 3pm
	IT
	1pm - 3pm
	IT

	 
	 
	 
	 

	Week 3
	Tuesday 27 June
	Week 3
	Thursday 29 June

	 
	Reading week - no classes
	 
	Reading week - no classes

	 
	 
	 
	 

	Week 4
	Tuesday 4 July
	Week 4
	Thursday 6 July

	9.15am - 10.15am
	Managing People
	9.15am - 10.15am
	Exam Techniques

	10.15am - 11.15am
	
	10.15am - 11.15am
	Managing People

	11.15am - 12.15pm
	
	11.15am - 12.15pm
	

	12.15pm - 1pm
	Lunch
	12.15pm - 1pm
	Lunch

	1pm - 3pm
	Managing People
	1pm - 3pm
	Presentations

	 
	 
	 
	 

	Week 5
	Tuesday 11 July
	Week 5
	Thursday 13 July

	9.15am - 10.15am
	Preparation for Exam
	 
	No Classes

	10.15am - 11.15am
	
	 
	

	11.15am - 12.15pm
	
	 
	

	12.15pm - 1pm
	Lunch
	 
	

	1pm - 3pm
	Exam (2hours)
	 
	

	Friday 14 July
All students required to attend Presentation of Certificates

Room 127 from 3 - 4 pm

Refreshments available

Friends and family welcome


COURSE CONTENT

During the course you will cover 3 business-related subjects: 

Marketing; Managing People and Information Technology for Business

Marketing

Course Name: ​​​​​​​​​​​​​​​​​​​​​​ Introduction to Marketing

Tutor:  David Moyes

Course Abstract:
An informal introduction to three key areas of marketing exploring what marketing is and how it contributes to the success of a business, the business of advertising and how it has been done well by some companies and finally market research and its importance for making sound marketing decisions.

Session 1:
What is Marketing?

Session 2:
Advertising

Session 3:   
Market Research

Aims & Objectives:


Assessment Type:  Presentation

Practical group exercise critically examining a piece of advertising and carrying out some simple market research.  Findings to be given in a 10-minute presentation.

There will  be one two-hour examination at the end of the course, in which students must answer two out of three questions on  subjects studied (Marketing, IT or HRM). 
Information Technology

Course Name: ​​​​​​​​​​​​​​​​​​​​​​ Information Technology for Business

Tutor:  Jim Toland

Course Abstract:
An informal introduction to information technology in business. What is information technology and how it may be useful to business. Looking at the different levels of management and how different technology is used for information in decision-making.

Session 1: 

Introduction to Information

Session 2: 

Evolution of Computers

Session 3: 

Management Information System

Aims & Objectives:

· The essentials of information to business
· Explain the relationship between data and information
· Describe the evolution of technology in business
· Describe the benefits of an information system for decision making
Assessment Type: Essay 

All students will be expected to complete a short essay

There will  be one two-hour examination at the end of the course, in which students must answer two out of three questions on  subjects studied (Marketing, IT or HRM). 
Managing People

Course Name: ​​​​​​​​​​​​​​​​​​​​​​Introduction to Managing People

Tutor: Anne Hill



Assessment Type:  Multiple-choice Test
The assessment will take the form of a multiple-choice test.

There will  be one two-hour examination at the end of the course, in which students must answer two out of three questions on  subjects studied (Marketing, IT or HRM). 
HOW TO APPLY

If you haven’t already applied for the Business Summer School please complete and return the BLUE application form enclosed.

Please ensure that you remember to supply photographs with your application

Further information can be obtained from:

Marketing & Recruitment

Telephone: 01387 702075

e-mail: summer@crichton.gla.ac.uk

RESOURCES

Once you have applied you will be given a student ID card which will allow you access to all Crichton Campus resources for the duration of the course.  
INFORMATION SESSIONS

Advisors from the Business Department will be available at the forthcoming information sessions.  If you would like to visit the campus and talk to staff about summer school, degree courses, facilities, applications, careers, student funding or any other aspect of studying on the campus, please come along to any of the following Information Sessions:

Tuesday 23rd May 2006

Rutherford McCowan Building, Crichton University Campus, Dumfries.  Please call in anytime between 10am  – 12pm & 4 - 7pm

Wednesday 16th August 2006 

Rutherford McCowan Building, Crichton University Campus, Dumfries.  Please call in anytime between 12 - 3pm & 4 - 7pm

These are informal drop-in sessions.  No appointments are necessary.




To understand what marketing is


To describe marketing’s contribution to business


To explain the essential qualities of good advertising


To carry out basic market research


To critically appraise advertising material 











Course Abstract:





An introduction to ‘ Managing People’ at work looks at the issues affecting how we manage people, our most valuable (and expensive) asset at work. A brief overview of the main functions associated with HRM leads us into considering how to get the most out of our employees by looking at Employee Development and considers the topical initiatives to engage people in managing their own learning.


Students will learn about their own learning styles and consider links to their own Personal Development Plan. 





The HRM content will explore related areas of access and equality addressing the employment issues of equal opportunity and diversity. 


 Issues such as prejudice and stereotyping will be examined in relation to the organisational and societal benefits of embracing diversity.





Aims & Objectives:





The aim of this summer school module is to introduce students to the foundation skills in human resource management and to develop students’ awareness of the contribution of HRM to the organisation as a whole.





By the end of the module students should understand:





The essential elements of the Human Resource Function 


The development of personnel management from welfare to human resources management


The essentials of learning theory


The key issues in promoting diversity and avoiding discrimination at work
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